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DYEING & FINISHING

Bleaching and dycing of fabric as
well as fabric finishing

lhe most energy intensive slage,
dyeing has a high energy demand
due to wet processes which require
large amounts of heated water.

' APPAREL'S IMPACT

...6'7% ON CLIMATE

3 FABRIC PREPARATION
Knitting and weaving of

FIBER PRODUCTION yvarn into fabric
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and processing of
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Spinning of yarn from

ilament and stable fibers
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5 ASSEMBLY

Cutting and sewing
fabric into apparel
products
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USE PHASE DISTRIBUTION

Transportation from assembly
location to retail stores

A low impact stage today but
could increase il companies
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switch to aircraft transport
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END OF LIFE

Collection and management
of apparel products at the end
of their usetul life (incineration
and landfilling)

ENVIRONMENTAL IMPACT OF THE GLOBAL APPAREL AND FOOTWEAR INDUSTRIES 2018 STUDY by Quantis and ClimateWorks Foundation



The textile industry accounts for

of total global Carbon Impact




It takes

2100

liters of Fresh Water
to make 1 cotton t-shirt.
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The average US citizen throws away

30 KGS.

of clothing every year.




of textiles are sent to
landfills or incinerators



WHAT ARE THE MAIN FIBERS AND IMPACTS?

A Climate Change A Pollution

A Depletion of natural resources

FIBRES POLYMERE ORIGIN - MONOMERE
Ul Glucose A Water/ Soil
L
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NATURAL Amino acid Intensive
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ORGANIC COTTON IS BETTER FOR THE ENVIRONMENT

POTENTIAL SAVINGS... FROM:

‘ 0 Reduced agricultural inputs: i.e.
. \I/ 46 A) mineral fertilizer, pesticides, tractor

GLOBAL WARMING operations & irrigation.

.‘, \l/ 7 O % Reduced ﬁ]?é?ti?g;sr?ions from

ACIDIFICATION Reduced energy use.

OF LAND & WATER

q\ Reduced nitrogen & phosphorous

m \I/ 2 6 0/ deposit into water.

OVER O Increased soil protection measures in
FERTILIZATION organic agriculture preventing soil erosion.

(i‘é"_) \I/ 9 1 % Less irrigation.

WATER
CONSUMPTION
5 Savings from production of
\I/ 6 2 A) fertilizer.
ENERGY USE Less energy used.
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OBJETIVO NEUTRALIDAD en CARBONO en 2025

in

F'VE HALD OO

SCIENCE-BASED TARGET APPROVED
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WE MEAN
BUSINESS

Skunkfunk

// \\ HAS COMMITTED TO SET

A SCIENCE-BASED EMISSIONS
REDUCTIONS TARGET

SCIENCE
BASED
TARGETS

SCIENGCE
- BASED
TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

Science Based Targets : el método mas robusto de

medir emisiones y fijar objetivos en linea con el
acuerdo de Paris.

Nuestro esfuerzos por reducir el COZ en 2018 han ayudado a que SKFK
evite: 1889 toneladas de emisiones de CO2. Eso equivale a las emisiones
de mas de 400 coches de pasajeros (966.308 litros de gasolina) o el

equivalente a las emisiones gue genera la carga de bateria de 240.87%;£?%(~
smartphones.



CALCULADOR DE IMPACTO POR PRODUCTO

skunidunk Q =

PULL ARLENE

46% LAINE RECICLE + 30% NYLON + 20%
ACRYLIQUE + 4% ALPAGA

Primera herramienta en comparar
ahorros:

por producto

para cada etapa del ciclo de vida
| comparado con prendas
899 | convencionales

kg CO; eq.
SKUNKFUNK

Basado en la base de datos ADEME del

A , gobierno francés.
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HACIA LA
NEUTRALIDAD
CARBONO
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SKUNKFUNK VEHICLES (Scope 1)

Vehicles owned by Skunkfunk {Tn CO2e)

SKFK

WEAR WHAT YOU ARE
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Skunkfunk vehicles
travelled over 89.000
kilometersin 2016.
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ENERGY USE (Scope 2)

Total emissions are 18,93 Tn CO2

Retail Spain
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72% of the energy used at Skunkfunk facilities comes from renewable sources.
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EMPLOYEES & PRODUCTS TRANSPORT (Scope 3) = 3 05174 & &

Workers

Skunkfunk employees travelled over 963.000 km to work in
2016, and over 655.000 km in business trips.
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Quanitities of products transported (Kg)

Bussines trips {Tn 02 e) Compensated
Maintenance Emissions
Online Store Deliveries
m u/AIR
: Bus 5 AR
Supply Chain TRAIN Factories deliveries to
Directi AR Skunkfunk ¥ ROAD
frection T T T T T T 1 N SEA
g 5 10 15 20 25 30 B UPS Carbon Neutral
Deliveries to Customers
58% of employees are green commuters!
B SHARING CAR
B CAR ¢ 40000 80000 120000
= BUS
= TRAIN 37% of the online store deliveries compensated through
UPS Carbon Neutral shipments.
B WALK
= BICICLE
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ENERGIA
RENOVABLE

Nuestras oficinas centrales y tiendas
en Espana estan abastecidas al 100%
por energia renovable, certificada por
Golener.

POWER TO THE PEOPLE

cnNner




BERRIZAN SKEFK FUNDAZIOA

20\

hemn /5
LW P

2\

%

)

U ——

El equipo de SKFK plantando arboles para la compensacion del carbono.



THE CUSTOMER HAS THE ULTIMATE POWER!

We have more power with
our euros than with our
votes.

With our purchase, we
glve shape to the world
we live 1in.
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